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       I would like to congratulate our councillor Bernadene Voss and The Port Phillip Council Economic Develop-
ment Unit for taking a proactive approach to the reactivation project of the Port Melbourne foreshore, a vibrant 
foreshore has been lacking for some time now, restaurants and cafes have closed and most small businesses 
have struggled.

       Over recent times there have been two meaningful meetings held by council with local residents, the Port 
Melbourne Business Association and interested parties, working together to develop a framework for the reac-
tivation of the Port Melbourne waterfront. These meetings have not only led to some great ideas but a number 
of opportunities have already been acted upon. Keep your eyes open for innovations along the foreshore and if 
you have any other worthwhile ideas please send them to me at: president@3207portmelbourne.com.au

       For all of you sweet tooths out there, the Easter Bunny is coming again with baskets of easter eggs on the 
Saturday before Easter, April 12th. As you may remember, young and old all get free easter eggs, as the bun-
nies walk the streets, cafes, restaurants and stores in Port Melbourne. So bring the kids or just hang out in the 
street and the bunnies will find you. 

       Mother’s Day is coming soon, and yes we have done it again. This Mother’s Day you can win an amaz-
ing luxurious day of pampering for you and your mum. All your meals at top class eateries, no need to cook, or 
even make a coffee. You’ll both enjoy a facial, a rejuvenating hair package, a relaxing massage and much much 
more; all while your laundry is being cleaned and folded for you. There are many other top quality prizes to be 
won as well. All you need do, is enter at any participating Port Melbourne business. Look for the posters. Even 
the store keepers are involved in this promotion as the store with the most entries wins a $250 prize.

       There is a lot going on in the Port Community in the near future so don’t miss out and get involved. Whether 
you like chocolate or want to surprise mum, if you live Port then shop Port.
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art   /ärt/
noun

1. the expression or application of human creative skill 
and imagination.

scape   /skāp/
noun

1. a combining form extracted from landscape, with 
the meaning “an extensive view, scenery,” or “a picture 
or representation” of such a view, as specified by the 
initial element: cityscape; moonscape.

artscape   /ärtskāp/ 
noun

1. the expression or application of human creative skill 
and imagination to form a view, scenery or a picture or 
representation of such a view.

In this edition of The Port Magazine we explore 
the people and businesses that create and contribute 
to the artscapes around us.

Home to a surprising pool of talented individuals and 
businesses, Port Melbourne is brimming with a quietly 
percolating creative force of people who in their own 
unique way, contribute to the artscape here in Port 
Melbourne and beyond.

Noel Bradbury from award winning architects, Bradbury 
Dicker Group talks about the people and culture in an 
ever-changing and now incredibly diverse physical en-
vironment; we talk flower and bridal trends with Karina 
Whiteman from Style By Nature; we discover a little 
about the meanings and artistry behind tattooing with 
Carla Fink from Victims of Ink; Michael Slater shares 
some of the best kept secrets in the film industry; and 
Barney Withers from Haycom shares the latest in im-

mersive technology that could soon be coming to an 
event near you.

And to inspire you to consider the artscape in your own 
home, we have some great painting and decorating 
tips from Richard Downey of Port Melbourne Paint & 
Wallpaper and learn all about how you can unleash 
your inner creative with Jennifer Webb of Port Art. But 
don’t worry if paintbrushes aren’t your thing, Tamara 
Kohler of Musical Directions shares some musical 
motivations and classes available for any age or talent, 
to make your home sound bright.

So join us as we delve into the art and sound scapes 
of some of Port Melbourne’s often unseen and unsung 
creatives as they bring skin, streets, walls, weddings, 
events, film and performances to life….

A luxurious day pampering you and mum. 
Delicious food, refreshing makeovers, 
relaxing massages and many other 
exciting gifts and activities.
Enter at stores where you see this poster.

WIN THE ULTIMATE
MOTHER’S DAY

bdg

BDG Architects
Promotion Valid to May 15

Initial meeting free 
with 50% off home 
design assessment

BDG’s expertise:
- new inner city property
- recycled homes
- apartment refits

BDG’s construction arm also 
provides fixed price Design and 
Construction  services for all 
apartment revitalisation. Recreate 
your tired apartments whilst 
interest rates and prices are low.

Ph: 03 9645 4577
See our Google page



Manger of Victims Of Ink, 
Carla Fink is no stranger to tat-
toos. Her first tattoo at aged 19 
was a memorial to her cousin 
and in the five years since, she’s 
added many more to her collec-
tion. For Carla, tattoos have been 
a way to move past the constant 
thoughts and feelings about 
events in her life and turn their 
meaning into art. 

It was a familiarity with tattoos 
and the culture that drew Carla to 
her current position managing an 
immaculately presented studio of 
eight artists on Port Melbourne’s 
beach end of Bay Street.

A former nanny, she says it was 
with some surprise that she 
revealed some of her earlier arm 
tattoos to her then client on a hot 
summer’s day, “I warned them, 
but when I took my cardigan off, 
I could tell they were shocked 
because I’m so softly spoken – I 
don’t look like the sort of person 
who would have tattoos.” It 
wasn’t career ending for Carla, 
but solidified her resolve to care 
less about what others thought, 
and more about her own ideas of 
identity.

Victims Of Ink is now fives years 
old and has built a strong reputa-
tion on its exceptional customer 
service, computerised appoint-
ment system and militant cleanli-
ness. As Carla explains, “we love 
what we do, we’re passionate 
about tattooing and that comes 
through to our clients. So many 
people comment on the bad ex-
periences they’ve had elsewhere. 
Some of their stories about how 
poorly managed some studios 
are even shock us.” 

And it’s clear that Victims Of 
Ink is a professional venture. 
Carla manages all of the studio’s 
operations, paying particular at-
tention to initial client enquiries, 
carefully matching the right artist 
to the request and arranging one-
on-one consultations for clients to 
meet and review artwork before 
tattooing starts. 

With many international clients 
seeking out tattoos from Victims 
Of Ink, they’ve built a reputation 
on the unique skills and original 
art of their tattoo artists. And 
whilst you’ll get friendly and help-
ful advice and direction from staff 
and the many tattoo magazines 
in the waiting area, their focus is 

not on pre-designed or ‘flash art’.

With trends in tattoo placement 
and subjects always changing, 
Carla explains “nothing goes out 
of fashion if you love it – it’s an 
investment, but the Internet and 
tattoo conventions have definitely 
changed things. People have 
access to so many ideas from 
so many great artists around the 
world.”

Offering a range of tattoo styles 
including realism (think photo-
realistic portraits), old school 
traditional (with it’s solid lines and 
blocks of colour), neo-traditional, 
Japanese, geometric (lots of line 
work) and an emerging trend 
for “watercolour” tattoos there’s 
something to suit everyone. Carla 
explains that “we can match an 
artist to any client request, and 
we never discriminate. We under-
stand that a tattoo is a personal 
thing – a way for someone to turn 
periods of their life into art that 
they will never forget.”

As Carla confesses, “you have 
to be a people-person to work in 
this industry – you have to care 
about people – we’re leaving a 
very permanent impression on 

their lives, and we take that re-
sponsibility really seriously.”

And whilst bringing the artistic 
expressions of people wanting 
tattoos to life is Victims Of Ink’s 
core business, they also offer La-
ser Tattoo Removal. More often 
than not it’s used to assist people 
to “lighten up” bad work done 
elsewhere and start over, but it 
also helps with tattoo regrets.  As 
Carla explained, “a growing part 
of what we do is correcting or 
re-working bad tattoos completed 
elsewhere – we’re developing a 
really strong reputation for being 
able to turn real messes into 
something worth feeling proud 
about.”

When asked if she had finished 
adorning her body with wearable 
art Carla was emphatic, “I would 
keep getting them all the time if 
I could – I think I would describe 
myself as hooked.”

To see more work by the tattoo 
artists of Victims Of Ink, follow 
them on Facebook at: facebook.
com/VictimsOfInkPortMelbourne 
or drop by their studio at 67 Bay 
Street, Port Melbourne. 
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Noel Bradbury isn’t just a 
passive observer of the changing 
Port Melbourne landscape – as a 
Director of the architectural prac-
tice, Bradbury Dicker Group in
Port Melbourne, he’s passionate 
about the culture, topography and 
significance of the area.

As Noel states, “I’ve lived in Port 
Melbourne for 15 years and have 
seen a lot of changes – some 
good, some not so good for the 
people and culture of the area”. 
And it’s an area he knows well, 
“I think I’ve ridden my bike down 
every cobblestone laneway, 
street and road between Clarke 
Street and St Kilda with my son 
over the years and I see the 
amount of development going 
on – great development that is 

lighting, and the performance 
and technical needs of a space 
that must accommodate various 
performance groups.

Their award winning Colac Otway 
Performing Arts & Cultural Centre 
integrated elements of rammed 
earth construction, with natural 
lighting and passive air condition-
ing in a very modern context.  
Their design was all about creat-
ing an ambience that matched 
the aspirations of the Colac 
Otway community whilst catering 
for the performing arts, films and 
exhibitions.

But probably their proudest 
achievements are in their cost 
management model. As Noel ex-
plains, “Our cost controls ensure 

embracing change.” In an area 
like Port Melbourne the delicate 
balance between the heritage 
and planning issues can’t be 
ignored, but as Noel says, “Whilst 
heritage conservation is impor-
tant, it has the potential to kill 
cultural development. It doesn’t 
serve any society to not embrace 
change. Being historically sensi-
tive is about retaining proportion 
and detail even if it doesn’t look 
like what was once there – and 
let’s face it, well designed, mod-
ern buildings can sit very well in 
this area.”

With real thought for the art 
scape of Port Melbourne, Noel 
believes the area would be well 
served by bringing together a 
collective of people who are pas-

that we never have to compro-
mise on innovation. The trans-
parency, visibility and monitoring 
afforded by our online project 
management tools make us lead-
ers in cost control and customer 
satisfaction – and on top of that, 
we’re friendly to work with. I’ve 
made friends for life from one 
time clients.”

Having been at the forefront 
of the environmental design 
movement in the 90’s, Noel is 
passionate about Ecologically 
Sustainable Development (ESD). 
He tempers its use however, sug-
gesting that it be “rational, logical 
and beneficial to the space and 
the people who use it.” As Noel 
explains, “architecture is for living 
and working in – a space must be 

sionate about its future. As he 
says, “We need to improve and 
preserve the family and commu-
nity feel of the area. We are at 
real risk of the physical changes 
washing away our sense of com-
munity.”

He uses the Bay Street shopping 
precinct as a primary example of 
this stating that, “the ambiance 
of the area should be magnified 
and developed alongside all the 
commercialism.” Noel suggests 
that “we’re at a crossroads in 
many ways, we have burgeon-
ing commerce competing with 
the history and future of what is 
lauded by many as an ideal loca-
tion”. And he makes it very clear 
that considered balance is what’s 
needed – “we need to establish 

bright, airy and have an ambi-
ence that makes life comfortable 
and pleasant.”

With an office in Mumbai, the 
Bradbury Dicker Group is capital-
izing on emerging international 
markets and leveraging from the 
projects that developing regions 
can afford, “we have world class 
3D modeling producing stunning 
rendering solutions for compa-
nies and individuals to see and 
feel their projects come to life 
during development.”

The Bradbury Dicker Group is 
also highly regarded for their 
skills in building recycling. Pas-
sionate about effective re-use of 
existing structures, the Bradbury 
Dicker Group were responsible 

a sustainable character objective 
for Bay Street in consultation with 
city council.”

As an architect, Noel casts a 
creative eye over all he sees and 
believes that Port Melbourne 
would make an excellent artistic 
hub for Melbourne, explaining, 
“Our location by the sea with 
its glorious sunsets is a natural 
place to support and nurture the 
arts.”

Noel’s passion for good design 
and the arts is no surprise as he 
talks warmly about his love of 
working with theatre spaces. The 
Bradbury Dicker Group’s special-
ist work in this area gives them 
skills in acoustic management, 
transitional spaces, ambience, 

for, among others, an impres-
sive transformation of the historic 
Clifton Hill Cinema into a learning 
centre school and library. 

With Noel’s background in 
designing high quality hous-
ing, theatre spaces, educational 
facilities and international resorts, 
we’re fortunate that Noel is more 
than just a passive observer – he 
is after all making his mark, in 
very positive ways, to the urban 
landscape with a passion for re-
taining the culture, and art scape 
of the area.

BRADBURY DICKER GROUP

ARCHITECTS
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If you can recall the ghostly 
re-appearance of West Coast rap 
legend Tupac Shakur at Coachella 
in 2012, you are likely to have your 
mind blown by the work of one of 
Port Melbourne’s hidden artistic as-
sets – Haycom. 

When Tupac, who was murdered in 
1996, materialized on-stage along-
side his old friend Snoop Dogg 
during a crowd-pleasing set by the 
Doggfather and Dr. Dre, we got the 
first public glimpse into what is sure 
to become one of the greatest mind 
bending inventions of the modern 
age – the ability to bring people 
(dead or alive) to events.

The very same technology is created 
right here in Port Melbourne by a 
25 strong team of creatives that are 
passionate about bringing “immer-
sive technology” to audiences around 
Australia.

Established in 1975 off the back of 
a company that started out in slide 
projectors, Haycom is dedicated to 

delivering innovative, reliable and 
engaging events that truly embody 
the notion of an artscape.

Whether it’s a conference, a cutting-
edge product launch, a fashion show 
or a gala dinner, Haycom’s breadth 
of experience in developing and 
implementing flexible and innovative 
technical production solutions is quite 
simply, astounding.

The ‘experience suite’ at Haycom’s 
Port Melbourne headquarters 
delivers engaging demonstrations 
of some of the most cutting edge 
holographic technology – capable 
of blurring the lines between real 
life and the 3D experience. Haycom 
Producer, Barney Withers, demon-
strates their astounding technology 
with all the enthusiasm you would 
expect of a self confessed tech 
aficionado, showcasing products that 
allow for experiential presentations 
that involve sound and aroma effects 
alongside stunningly creative visuals.

Founder of Haycom, Alan Hay 

purchased their Port Melbourne site 
15 years ago. A veritable wasteland 
back then, Alan saw potential in Port 
Melbourne’s proximity to the CBD 
and the road networks and tunnels 
that would support the traffic flow 
from east to west. Today their Port 
Melbourne site houses a treasure 
trove of the latest equipment and 
technology that is moved around 
greater Melbourne to support their 
creative genius.

As the exclusive Australian distributor 
for ‘Musion’, Haycom have brought a 
21st century twist to an old Victorian 
theatrical trick called Pepper’s Ghost. 
Using High Definition video projec-
tion, Musion’s invisible patented foil, 
some clever lighting and amazing 
3D content, Haycom is able to bring 
holographic projections to the audi-
ence in such a dynamic way, that it 
allows an almost real connection with 
the people or products being brought 
to life.

As Barney explained, “holographic 
technology is transforming not only 

the way brands communicate, but the 
way people experience live events.” 
And it’s not just about entertainment. 
The technology at Haycom’s disposal 
is being used to create interactive, 
educational presentations that al-
low the audience to understand the 
interactions of drugs on organs and 
watch molecular biology in motion. 

The same technology is also being 
used to reduce the carbon footprint. 
Sir Richard Branson has been known 
to be in two places at once, digitally 
delivering an international press 
conference in ‘virtual’ person, despite 
being thousands of miles away at 
his private Caribbean retreat, Necker 
Island. 

Haycom’s work has been seen in 
the Australian TV reality series The 
Biggest Loser, where they supplied 
some of their interactive technology 
for the ‘before and after’ shots of 
contestants – capturing in real time 
their reactions to their own weight 
loss journey.

At this arc of the technology curve, 
Haycom continues to seek out 
new technology and markets for its 
interactive expertise and as Barney 
explains, “we spend a great deal of 
time watching the technical horizon 
– the next great leap is only ever 
around the corner.” Currently working 
on technology that will allow present-

ers to manipulate projected content 
with gestures alone is the next great 
frontier and one that Barney, who has 
a career background in film, the arts 
and business, is confident they will 
reach. 

With events such as Melbourne’s 
2014 White Night, the creation of 

art and sound scapes that wow the 
masses is all in a day’s work for 
Barney and the Haycom’ creative 
team. And whilst the majority of their 
work is still delivered to the corpo-
rate sector to support, launch and 
promote new and existing products 
and brands to an increasingly com-
petitive marketplace, Barney is also 

quick to point out that they also sup-
port private individuals and smaller 
companies seeking to create visually 
stunning presentations for special 
occasions. 

A show reel of Haycom’s latest tech-
nology can be seen on their YouTube 
channel: youtube.com/haycomav
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very first time. It is never too late to learn 
music.”

There is little that Musical Directions can’t 
cater for. Want to play the zither? No 
problems, Tamara has a qualified tutor. 
The ukulele? Done. As Tamara explains, 
“we live, perform and breathe in the 
music community. All our teachers are 
music graduates from Universities around 
Australia, or students completing higher 
tertiary degrees – so we can always 
match a student with a highly qualified, 
professional teacher.”

And teacher quality is just one aspect of 
Tamara’s co-ordinating role. As Tamara 
explains, “at Musical Directions we know 
that learning music has many benefits – 
it’s a universal language that gives people 

After outgrowing the capacity of her 
Port Melbourne home to accommodate a 
growing number of eager music students, 
long-term resident of the area, and violin-
ist, Lynne Payne opened Musical Direc-
tions Studio on Graham Street in 2009.

The former bakery site on Graham Street 
is now embraced by a growing community 
of musicians learning piano, guitar, flute, 
saxophone, violin, drums, percussion, 
theory and singing in both individual and 
group settings.

One of a few dedicated music studios in 
the area, it serves an important role in 
preparing students for VCE music and 
providing AMEB examination opportuni-
ties for budding musicians. Students 
come from as far as Melbourne’s re-

the means to communicate, share experi-
ences and success, grow in confidence, 
gain a real sense of accomplishment, de-
velop skills and build concentration – and 
we’re not biased about how you choose 
to do that.”

With piano and guitar still the most popu-
lar instruments, teachers provide private, 
individualised lessons, tailored to meet 
a student’s needs. If you want musical 
theory and technical ability, they can 
deliver that too. If you just want to experi-
ence an instrument, or fulfil a personal 
goal, Musical Directions can set you up to 
meet your dreams.

Musical Directions is also encouraging the 
aspirations of their teaching staff. They 
actively support their teachers to continue 

gional areas to participate in their diverse 
program of music classes, which also 
includes a primary school age children’s 
choir, a weekly adult choir (followed by 
supper), school holiday programs, group 
keyboard, guitar and early learning music 
classes.

As Musical Directions Co-ordinator, and 
active performing musician, Tamara
Kohler explains, “the objective for Musical 
Directions has always been clear - to 
provide access to quality music tuition 
and opportunities in which to learn and 
perform with others.” It’s a passion that 
clearly runs deep for both teachers and 
students at what has now become a pas-
sionate musical community ranging in age 
from 4 to 80+. For Sydney-born flautist, 
Tamara, music is her life. Between her 

their professional development and per-
forming to ensure that they can have long 
and fulfilling careers in the music industry. 
Staff professional development also 
ensures that the team provides the best 
possible music education and experience 
to their students.

Home to many performing and profes-
sional musicians, the Musical Directions 
team has also been host to a top 12 con-
testant on the second series of the reality 
singing show, The Voice.

In the interests of truly making music 
accessible, Musical Directions are proud 
supporters of Music for Change. A not-
for-profit organisation founded in 2013 by 
Melbourne based singer Sandra Bell, the 
Music for Change charity is dedicated to 

ongoing studies at the Australian National 
Academy of Music, her intermittent teach-
ing, and her co-ordinating role at Musical 
Directions, Tamara still finds time to per-
form in, and for a community she loves. 
She performs live broadcasts for 3MBS 
Classical FM and has performed with the 
Australian, Melbourne and Sydney Youth 
Orchestras. She has also been a soloist 
with the Sydney Youth Philharmonic 
Orchestra, Kuringai Philharmonic Or-
chestra and Melbourne University String 
Ensemble.

Being immersed in the arts community 
has given Tamara a unique perspective 
on both the local and national artscape, 
noting, “the music and the arts are so rich 
and so accessible in Victoria, with music 
just one part of a rich artistic tapestry. 

providing tuition assistance to financially 
disadvantaged students who show talent 
in a music related field. Musical Directions 
has supported the program with tuition 
since its inception and will continue to do 
so to make music accessible to all.

If you are interested in taking up a long 
forgotten instrument, trying your hand 
at some voice lessons, or want to join 
a warm and welcoming choir, go to the 
Music Directions website for full program 
details: www.musicaldirections.com.au

For the team at Musical Directions, the 
musical artscape is what we bring to 
our audiences through performances at 
nursing homes, local fetes and community 
events.”

With Musical Directions striving to deliver 
exceptional learning outcomes, they also 
understand that the motivation to play an 
instrument is different for every student. 
So along with AMEB examinations, Musi-
cal Directions also provide an outlet for a 
growing number of adults returning to play 
childhood instruments for pleasure. As 
Tamara explained, “the biggest surprise 
has been the growing number of locals in 
their mid to late 20’s who are seeking the 
opportunity to resume playing the instru-
ments of their youth, or pursue a personal 
goal to learn an instrument or sing for the 

MUSICAL DIRECTIONS
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When Karina Wightman explains 
that all the flowers in the movie The Great 
Gatsby were silk, you get a sense that 
she knows her flowers well!  

As the Creative Director and owner of 
Style by Nature at the city end of Bay 
Street, Karina heads a team that is more 
than just passionate about floral design. 
Their great love for their clients is evident 
in every aspect of her business.

Describing her floral design as a ‘journey 
of the imagination’, Karina explains that 
her work is about “floral fragrance, colour 
and design that reflects the unique soul of 
the client.”

Working alongside her co-owner husband 
and two full time staff, Karina and her 
award winning team create floral state-
ments for 200+ weddings and 250+ 
corporate events a year in an industry 
that has come a long way from its humble 
beginnings. Today, floral designers can be 
as renowned and sought after as fashion 
designers, achieving an almost cult like 
following.

But it’s more than just celebrity status 
that has changed the industry. Flowers 
are now sourced from trusted suppliers, 
not just early morning flower markets. 
This serves to reduce handling times and 
exposure to ensure freshness and quality. 
Large floral designers like Style by Nature 
are also capitalising on the hardware side 
of their business, creating magnificent 
centerpiece and statement structures 
to support their floral designs. Their 
significant collections of vases, vessels, 
arbors and centerpiece trees are now a 
growing part of their hardware hire busi-
ness, made available to clients seeking 
something just a little bit different. 

But Karina’s passion for the bridal side of 
her business is clear. With a catalogue of 
photos running into the thousands, Karina 
and her team conduct hour-long consulta-
tions with each bride to understand their 
personality, their gown and their personal 
style, to tailor a floral design that is as 
unique as the bride. As Karina explains, 
“I tell my brides to think of their wedding 
like a dinner party, but with more people 
– their wedding should reflect the same 
personality they would bring if it were 
in their own home.” For Karina and her 
design team, each venue is very much a 
blank canvas – ready to paint with fresh 
flower colours and style.

Whilst she is now unable to extract herself 
from the business of flowers, Karina’s 

original plan was a career in teaching. 
A part time job to support her studies as 
a 19 year old unearthed her talent and 
passion for flowers, and as Karina admits, 
“despite having a manager that was large-
ly unsupportive, it gave me the determina-
tion and nous to work things out.”

Her part time job led to a three-year ap-
prenticeship in floral design and eventu-
ally travel to London where she worked as 
a full time floral designer. It also provided 
invaluable exposure to European floral 
styling and the networks and resources 
that maintain her strong links to floral 
trends in overseas markets today.

With a designer on the team for every 
style and client, Style by Nature is well 
known for their very European floral styl-
ing, Karina explained that with English 
influences, their style is “softer, prettier 
and often considered a little more edgy 
– we work with all the creativity nature 
itself has to offer, bringing together form, 
texture and movement.” 

A trusted resource to event coordinators 
around Melbourne, Style by Nature has 
developed strong corporate connections 

on the back of their attention to detail and 
can-do-attitude in the face of exceptional-
ly tight deadlines. As Karina explains, “we 
use nature’s inspiration to weave a type of 
floral magic that sets the tone of the even-
ing – and we’re well known for that.”

With a word-of-mouth reputation for their 
discretion and floral styling, Style by 
Nature have been the floral designer of 
choice for many A-list weddings including 
the 2009 wedding of Brynne Gordon to 
Geoffrey Edelston. Whilst not the biggest 
or most extravagant of their work, Karina 
remains tight-lipped on their celebrity 
connections.

With the world’s bridal and event trends 
now readily accessible to brides through 
social sharing sites such as Pinterest, 
approaches and influences on wedding 
planning have really changed. As Karina 
explained “the great majority of brides 
now come in with Pinterest boards full of 
inspiration for creating their dream day. 
Their reference photos are a great way 
to ensure that our designers bring in the 
best elements of all their favourite floral 
looks.”

After 11 successful years in their Bay 
Street location, Karina and her husband 
are entrenched in the local community. 
They moved to Bay Street from a former 
premises in South Yarra for the peace 
and quiet the area affords, the abundance 
of parking and its proximity to some of 
their bigger clients in the CBD.

Of the decreasing numbers of flower shop 
storefronts, Karina is resolute, “we never 
want to lose touch with the retail side of 
our business, it’s important to serve that 
need in the community and share the 
fantastic design work that happens right 
here on the shop floor.”

With the year’s busiest day for flowers 
(Valentine’s Day) now behind them and 
cascades of fresh and silk flowers filling 
the shop, Karina and her team, along with 
two extraordinarily large gold fish and Mr 
Darcy the shop dog, are set for a another 
enchanting year. They’ll be creating a 
myriad of floral artscapes for their loyal 
clientele - with all the colour, form, texture, 
fragrance and freshness that nature al-
lows.
 



Standing in a queue in Coles eleven 
years ago, long time resident of Port 
Melbourne Jennifer Webb was inspired. 
As she stared at the blank white walls she 
was struck by an overwhelming desire to 
“provide a local viewing space, something 
with real exposure, to engage the general 
public with art in their everyday lives.”

Those moments in the queue would serve 
as the inspiration for Port Art’s People’s 
Choice and Judged awards to give both 

exposure and opportunities to artists in 
the Port Phillip Area and make original 
art more accessible to the public. Port 
Phillip Council and many local businesses 
jumped on board to facilitate promotion 
and prizes for both artists and voters.

As Jennifer explained, “we had, and 
still have, such a strong and eclectic art 
community in Port Phillip, the area has 
long been a haven for artists.“  The Port 
Art project lasted about two years and led 

her to found the Port Art Gallery. As artist 
in residence, gallerist, framer, workshop 
and class facilitator, Jennifer has evolved 
her space to adapt to the changing times 
for the last nine years in her Bay Street 
Gallery and Studios. 

Quite different from an ‘access’ gallery, 
Port Art serves as a contemporary art 
facility offering original art for sale, a con-
servation grade framing service and ac-
cessible art studios. While ‘access’ galler-
ies offer an ever-changing range of works 
by exhibiting artists, Jennifer’s ‘stockroom 
gallery’ houses affordable art works by 
a selection of early to mid-career artists 
from across Victoria and interstate.

Taking to the brushes and oil paints at 
age 11, Jennifer was raised in the country 
by parents who saw no long-term value 
in her artistic sensibilities and inclination. 
With strong academic abilities, Jennifer’s 
parents encouraged a career in the medi-
cal field – and whilst Jennifer can now 
appreciate their conventional perspective, 
she claims, “art was in my soul – it always 
has been”. 

The hours spent painting in the corru-
gated iron shed on the family property 
were championed by a wise family friend 
(and Maths teacher) whose wife, a profes-
sional artist, invited her to exhibit with 

relationships, value, contrast, light and 
shade, composition and design, and helps 
students plan their own individual learning 
pathways. She has also developed an 
online teaching studio to extend creative 
learning to the home, assisting not only 
enrolled students but also interstate and 
international learners.

Children aged 5 to 12 have an opportunity 
to learn in a professional painting studio. 
Her organised, unique and highly engag-
ing kids art classes are not about “craft for 
kids”, they’re collaborative painting groups 
aimed at nurturing a love of painting and 
the creative process, introducing many of 
the same concepts she teaches adults, 
but in a project based setting. Drawing 
exercises are provided for the keen little 
ones to continue at home.

Jennifer has also included customized 
Team Building Creative Art Workshops for 
the corporate sector in her art workshop 
program. Designed for small to medium 
sized businesses, the workshops cater for 
groups of 2 to 12 participants at a time, or 
larger groups offsite. As Jennifer explains 
“unlike some other team building work-
shops, these sessions provide workplaces 
with a tangible, eternal, visual memento 
of their time, one that will remind them of 
their creative bonding experience.”
Not only that, as Jennifer explains, the 

their professional group of local artists at 
age 14. The sale of three paintings at that 
exhibition sealed her passion and whilst 
she would later study both Intensive Care 
Nursing and Myotherapy, she has painted 
continuously ever since.

Known for her ongoing and constantly 
evolving ‘Melbourne’, ‘Figure’ and ‘Sea 
Paintings’ series of artworks, Jennifer’s 
predominantly acrylic works on linen of 
Melbourne reflect her passion for the 
city. After living in Brazil in the 90’s she 
returned to Melbourne to find in her own 
words “a cosmopolitan city that had meta-
morphosed into an extensively scenic and 
inspiring attraction.”

Jennifer’s journey to teaching art was 
engineered by a school art teacher at the 
former Albert Park College – “the idea of 
teaching didn’t come from within me – it 
came to me by request from a woman 
who believed that the best teachers don’t 
necessarily have a dip-Ed in teaching” 
says Jennifer who explained that two 
private students quickly led to regular 
groups – just from word-of-mouth refer-
rals.

With her adult classes for both begin-
ner and intermediate painters, Jennifer 
teaches paint application techniques 
in various media, colour mixing and 

corporate workshops offer workplaces the 
choice to create several individual pieces, 
a collaborative suite of works or a large 
single art piece that can be hung in the 
boardroom or staff lounge.

Much like the evolution of her own crea-
tive process, Port Art continues to evolve. 
Jennifer is now looking to extend the op-
portunities available to her clients and her 
stable of represented artists. As Jennifer 
reflected, “a lot has changed, the way 
people consume art is now more diverse, 
and we want to meet that challenge.” 
Giclee art prints of selected works of rep-
resented artists on canvas can be ordered 
of great quality, gallery wrapped or even 
framed with floating frames to ‘marry’ an 
image into your décor.

Port Art offers contemporary abstract, 
impressionist, expressionist, figurative 
paintings, and unique outdoor paintings of 
Melbourne from represented artists. Avail-
able works can be browsed online, at the 
gallery during gallery viewing times, or by 
private appointment by phoning 0409 432 
643. Advice and service for conservation 
or regular framing is also available onsite.

PORT
ART
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For the family owned, independent 
paint and wallpaper business at the top 
end of Bay Street, a long time is never 
long enough. For 21 years, one of the 
longest serving retailers on the strip, Rich-
ard Downey has been immersing himself 
in a world of painting and decorating.

A Fitter and Turner by trade, Richard 
took up interior and exterior painting after 
retraining to achieve a ‘builder’s ticket’ 
some 25 years ago. But it was wife Mag-
gie’s passion for painting and decorating 
that led them to their Bay Street store. 
Now Melbourne’s biggest retail sellers 
of wallpaper, their shop stocks over 300 
wallpaper sample books, alongside a 
range of premium paints and supplies.

But in 21 years, Richard has seen a lot 
of changes in both Port Melbourne and 
the home décor of its residents. ‘The old 
Port Melbourne’ as Richard describes it, 
“supported local business, and were loyal 
and grateful for the service.” New Port 
Melbourne Richard believes “relies on our 
expertise to sort out problems and source 
great product.”

As Richard explained, “the biggest 
shame today is that people perceive the 
big retailers to be cheaper – in almost 
every case, I can guarantee you that they 
aren’t – we’re probably capable of being 
more price competitive because we have 
choices in both suppliers and product.” 
With the resurgence of wallpaper use in 
home décor in the last 5-8 years, the sale 
of paper and products has been strong. 
As Richard explained, “the way people 
use wall paper is very different. It’s usually 
only ever as a feature wall and people are 
always looking for the next big trend, they 
want wallpaper that is different – geomet-
rics are very popular at the moment.” He 
also described an emerging trend for wall 
murals, with city skylines and family pho-
tos representing the majority of requests 
for their customised wall mural service 
that can turn any high definition image 
into wall art.

It would be easy to believe that there 
is very little innovation going on in the 
paint industry, but the opposite is in fact 
true. Paint technology has come a long 
way in recent years with the introduction 
of paints including the Resene range 
of paints, stains and coatings that are 
produced using their waterbourne paint 
technology. Waterbourne paints are low 
odour, reducing the volatile organic com-
pound (VOC) emissions of the product, 

meaning your home won’t smell toxic 
after painting. As Richard explained, “this 
has been so important to young couples 
wanting to paint nurseries because they 
want confidence that their environment 
won’t be harmful.” The introduction of 
waterborne enamels has also revolution-
ised the industry, offering breakthrough 
alternatives to solventborne products.
Today’s paint technology has also pro-
duced some excellent washable paint 
solutions that are ideal for kid’s rooms 
and high traffic areas such as hallways.

As experts in all things paint, it was a 
given that Port Melbourne Paint & Wallpa-
per would develop their very own private 
label brand of paint. Whilst they stock 
a range of popular paints, their Huntly 
Manor range is exclusive to their Port 
Melbourne store and is highly sought after 
by painting professionals who know about 
pigment colours, coverage and durability.

As suppliers of choice to TV and movie 
studios, there isn’t a paint solution that 
Richard can’t arrive at. Whether it’s 
matching pantone colours (one of the 
hardest jobs in the industry!) or finding 
the right paint solution for set or flooring 
designs, Richard is confident that they 
can get things right. Of his work in the 
TV and movie industry, Richard says, 
“dealing with the people I do is a real buzz 
– selling product is one thing, but offering 
solutions is invaluable.”

Trusted for his paint and paper solutions, 
you can create a masterpiece or change 
the look of your world with Richard’s top 
tips for great paint results:

Get the right roller for the job; nap makes 
all the difference to the finish. Get a brush 
that delivers results. Cheap disposable 
brushes bear no comparison to the perfor-
mance of a high quality brush designed 
specifically for your task. What you pay 
for up front will be rewarded in the ease 
of the job!
 
Skip painter’s tape and learn to “cut-in” 
correctly – it will save time, money and 
sanity. Most people dip the brush in the 
can and then ‘unload’ or scrape the brush 
on the side of the can, removing most of 
the paint. The correct method is to unload 
the brush above the area you are cutting 
in, drawing the paint down to where you 
need it. This increases paint flow and 
reduces drag and friction – making the job 
a whole lot easier!
 

Always wait 2 hours between coats of 
interior wall paint – paint before that and 
you’ll drag the previous coat off. Choose 
low or no VOC paint alternatives. They 
are equal in performance and make for a 
better environment. Choose acrylic enam-
els. When fully cured they are as hard as 
oil based paints and much better for the 
environment. 

And when it comes to the most frequently 
asked question in the shop, it’s a no 
brainer – by far and away the majority of 
enquiries are “what is the most popular 
white?” The answer? “Spanish White, it 
goes with everything.”

PORT  MELBOURNE 
PAINT &
WALLPAPER
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Tucked tightly amongst the 
apartment buildings of Nott Street 
is a community of independent 
online creators including sounds 
designers, composers, editors, 
special effects and graphic art-
ists, designers, writers, directors 
and producers that bring big 
screen movies and TV shows to 
life.

Whilst it’s hard to miss the ac-
tors, storylines and hype of our 
favourite visual content, the 
soundscapes we experience are 
credited to a talented postpro-
duction team that give film the 
natural, familiar, sound and feel 
we expect.

Regularly teaming up to share 
work, contacts and experience, 
Sound Designer Michael Slater 
of Micsound, forms one part of a 
largely unsung group of creators 

sion spending up to a week in 
the sound designers studio, it’s a 
time consuming and very tech-
nical part of a show’s success. 
Michael has access to a massive 
digital library of sounds, but find-
ing just the right one to evoke the 
mood is the creative aspect of 
their craft. 

Michael has also worked on 
some very creative, less realistic, 
sound design work for ABC3’s 
Children’s comedy series ‘Wacky 
World Beaters’ and ‘Prank Pa-
trol’, layering in sounds that give 
humour, lightness and a ‘strong 
sense of calamity’ to these Aus-
tralian productions.

With a career in sound recording 
that began at the age of 14 at 
3DB, Michael is a self-described 
“sound nerd”, almost obsessively 

that have brought films such as 
‘Charlie and Boots’ starring Paul 
Hogan and Shane Jacobson and 
‘Till Human Voices Wake Us’, 
starring Guy Pearce and Helena 
Bonham Carter, to life.

Despite the advances in digital 
technology, much of the sound 
experienced in TV and film 
today (with the exception of 
the dialogue) is applied during 
the postproduction phase of a 
film’s conception. As Michael 
explained, “the props and sets of 
a film do not react the same way 
acoustically as real life, so we 
have to layer those sounds in to 
recreate the realistic ambience 
that the film portrays.”

In a large sound theatre in the 
rear of the Film Hub, Michael 
delicately layers soundscapes to 

recording the sounds around him. 
Construction sites, birdcalls, and 
car sounds are captured on his 
mobile recording devices and 
then meticulously catalogued and 
uploaded to his ‘sound library’ 
for future use. It’s a passion that 
was inspired by his parents who 
worked in radio, and the 1950’s 
sound recording devices given 
to him by his father that now sit 
alongside a complex array of 
digital controls and computer 
screens in his impressive sound 
studio.

Next to Michael’s studio is a 
purpose built Foley Studio with 
ground surfaces and recording 
equipment to create required 
sounds on demand. But Foley 
Art also takes place in the most 
unlikely of places including the 
back streets of a western suburb 

film to create a realistic experi-
ence for the viewer. Michael is 
quick to note “we have done our 
job well if the audience doesn’t 
know we’ve done the job.” It’s 
easy to understand what Michael 
is saying when you consider that 
a movie like Star Wars involves 
almost exclusively ‘applied 
sound’. There weren’t after all, 
any objects flying, or light sabers 
clashing – Sound Designers, just 
like Michael, put them there.

It boggles the mind to realize 
that every shuffle of an actor’s 
clothing, every footstep or place-
ment of an object on a surface, 
is a sound applied by a sound 
designer like Michael – often in 
real time in a Foley Studio as he 
watches the raw film.

When Jack Donovan Foley be-

where Michael and a colleague 
recreated the sound of a truck 
dragging metal. As Michael 
explains “we raised a little police 
suspicion that day with our activi-
ties, but it’s all in a day’s work for 
us.”

With digital studios now replacing 
the archaic reels, tapes and mix-
ers of the past, it is now possible 
for almost anyone with the techni-
cal skills to establish a sound 
studio. Formerly the domain of 
large film and television studios, 
technology has made it possible 
for sound designers such as 
Michael to freelance their craft. 
As Michael explained, “probably 
the biggest change in our indus-
try has been the outsourcing of 
post production work. In the 80’s 
and 90’s there were up to 30 
staff in the audio departments of 

gan what is now known as Foley 
Art in 1927, he could never have 
predicted that it would spawn an 
industry and art form for the crea-
tion and recording of everyday 
sounds. Foley Studios are still in 
use today with sound designers 
physically making and recording 
the sounds required to make the 
viewing experience of TV and film 
feel natural.

Michael’s most recent work on 
the TV series ‘The Amazing Race 
Asia’, ‘The Amazing Race Aus-
tralia’ and the new series ‘The 
Real Housewives of Melbourne’ 
have been interesting to say the 
least. As Michael explained, “the 
most important part of ‘House-
wives’ was to layer in the sound 
of all those high heels!”

And with every hour of televi-

our big commercial TV networks 
– today there are two or three.” 
The change has made for a 
burgeoning industry of freelance 
post production sound design 
and supervision work, sound ef-
fects recording and editing, Foley 
recording, ADR and voice over 
recording and pre & final mixing 
work for people just like Michael. 

With the TV and Film industry 
centered around South and Port 
Melbourne, the Film Hub’s loca-
tion is ideal for an industry that 
is continuing to grow. Michael’s 
work may be largely unnoticed 
and unsung, but he’s proud of the 
quiet achievements and strong 
sense of community he’s created 
in the industry. As he humorously 
acknowledged, “no one watches 
the credits, but it’s important that 
we’re there.” 

THE
FILM
HUB
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WIN THE ULTIMATE
MOTHER’S DAY

FOR YOU AND MUM
Treat your Mum to a perfect day, enjoying all that Port Melbourne 
offers and the best part is you get to share it all with her.
For your chance to win the Ultimate Mother’s Day or any one of the other great prizes enter your name 
and contact info at any of the Port Melbourne businesses where you see this poster.

hairdressing

celebrating 25 years


